
Financial confidence  
flourishes with 
business owners 



Introduction
Guardian’s Study of Financial and Emotional ConfidenceTM explores how financial behaviors 
and habits affect one’s overall life satisfaction and well-being.1 Among other results, 
Guardian learned that income is not the sole driver of financial confidence and success. 
In fact, proactive financial habits and knowledge of financial concepts and products are 
more closely tied to higher levels of financial and emotional confidence than simply how 
much one earns.

The report Path to Prosperity identified four types of financial behavior profiles: Day-
to-Day Decision-Makers, Retirement Realists, Ambitious Spenders, and the most 
financially savvy and optimistic, Confident Planners. Business owners were most highly 
concentrated within the Ambitious Spenders profile. This profile tends to be highly 
confident and financially savvy, and they enjoy demonstrating their success to others and 
being respected members within their communities.

In addition to identifying the four profiles, the study revealed further insights regarding 
financial confidence among business owners. This brief explores their financial behaviors 
and habits, and the model behaviors they display.

Business owners are financially savvy and, in general, display 
great financial confidence and understanding
In general, business owners score positively regarding financial knowledge of concepts 
and products. Possibly because their living depends upon their own financial know-how, 
business owners are more financially and emotionally confident than non-business 
owners: nearly 3 out of 4 business owners (73%) were assigned to the two most confident 
segments designed for this study, indicating a significantly higher level of financial and 
emotional confidence.

Business owners are nearly twice as likely to be Ambitious 
Spenders than non-business owners

That financial savviness extends to retirement, where business owners can rest easy due 
to their high levels of confidence about their retirement.

In particular, they’re “very or somewhat” confident about knowing how to allocate their 
investments among stocks, bonds, and cash. Additionally, they are “very or somewhat” 
confident in knowing what kind of life insurance they’ll need in retirement and knowing 
how much money they’ll need for retirement apart from health care.

Median  
HHI 
$137,500

Median  
age  
40 years old

Of the 5,000 workers 
surveyed, 62% of  
the men and 38% 
of the women were 
business owners

Business owners 
are more likely to be 
confident in all realms 
of their financial lives

Business owners 
expressed higher 
levels (~10+ points)  
of confidence about  
all aspects of 
retirement than  
non-business owners
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82% 67%

Eighty-two percent of business 
owners consider themselves 
financially successful, versus 
67% of non-business owners. 

vs

49% 27%
Business  
owners

Non-business 
owners

https://www.guardianlife.com/reports/financial-emotional-confidence
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Business owners are confident in retirement concepts
Percentage of business owners that are “very or somewhat” confident

Knowing how to allocate their investments

Understanding type of life insurance needed in retirement

Knowing amount needed for retirement outside of health care

Business owners Non-business owners

79% 64%

80%

81%

64%

66%

A solid understanding of financial concepts  
is the key to business owners’ confidence
When it comes to financial concepts (for example, budgeting or dollar cost averaging), 
business owners are more likely to:  

• indicate understanding of a topic is important to achieve financial success 

• and understand the concepts. 

Perhaps due to the daily requirements of keeping their business running, they report 
having much better understanding of financial accounts, investment products, and 
insurance than non-business owners.
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Business owners have a far better understanding of why 
financial concepts are important 

Percentage of business owners who believe the following financial concepts are important

Business owners Non-business owners

Income replacement 
in retirement

Risk tolerance

Dollar cost averaging

Asset allocation

Compounding

78%

79%

79%

57%

65%

64%

82% 71%

80% 69%
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52%

Business owners report high understanding of financial concepts

Percentage of business owners who report actual understanding of the following financial concepts

Business owners Non-business owners

Income replacement 
in retirement

Risk tolerance

Dollar cost averaging

Mutual funds

Compounding

Income replacement 
due to a disability

78%

79%

79%

76%

76%

76%84%

83%

83%

Annuities

Whole life insurance

57%

61%

63%

64%

72%

71%

Staying on top of financial trends helps them to be savvy. For instance, newer products 
like robo advisors, and ESG (environmental, social, and governance) investing is of interest 
to business owners, who see becoming fluent in new financial products and concepts as a 
way to directly impact the success of their business and their personal finances. 
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Phone a friend: Business owners have someone 
to turn to for help
While business owners are more likely to take investment risks (almost ¾ of business 
owners are willing to take higher risk for higher returns, which is 11 points above average), 
they don’t do it alone. As a whole, they show a slightly higher inclination to seek financial 
guidance first. Seventy-seven percent of business owners report to have trusted people 
to guide them on financial topics. That is 10 points higher than non-business owners.

For many business owners, the trusted person they call for guidance is their financial 
professional. When it comes to working with a financial professional, business owners and 
non-business owners alike value similar attributes. Where this group differs is that they 
are more likely to value certain aspects of personal engagement and reputation.

 
Business owners require personal engagement and reputation 
from their financial professional
Traits that a business owner will seek out in a financial professional

Similar life stage and 
similar life experiences

Involvement in  
the community

The professional’s own 
willingness to take 

calculated risks
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Business owners have a plan for success:  
Long-term written strategy is commonplace
Those with a high financial fluency understand the importance of developing a written 
strategy. As perpetual students of financial knowledge, business owners are more likely 
to do financial planning. They also report above average utilization of all three types of 
guidance — human financial professionals (57%), digital planning tools (49%), and robo 
advisors (20%). 

While most of their planning goals are similar to those of non-business owners, business 
owners are more likely to prioritize paying college loans (54% of business owners vs. 40% 
of non-business owners), and paying off their mortgage (73% of business owners vs. 64% 
of non-business owners). Business owners are also far likelier to be saving for children’s 
education (68% vs. 52%) and, obviously, saving to start or expand a business (69% vs. 34%).

 
Business owners have a written financial plan

Four in 5 business 
owners do some sort 
of financial planning 
compared to 3 in 5 
non-business owners

Eighty-seven 
percent of business 
owners report being 
comfortable with 
meeting their  
financial goals

68% 45%
Business  
owners

Non-business 
owners
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A confident outlook and sense of financial 
success marks today’s working business owners

Business owners report a high level of emotional confidence and financial success, 
but their achievements are not a secret. While risk and reward is inherent in the 
entrepreneurial spirit of being a business owner, having a plan and being open to obtaining 
financial help contributes to their confidence. Their confidence generally derives from 
efforts taken in self-education and working with a trusted advisor to position themselves 
on a path to prosperity. These success traits can be emulated with a few proactive steps.

Write out your financial goals: Eighty-three percent of business owners do 
some form of financial strategy and planning. This helps to gauge the gaps 
between current status and eventual achievement, especially in regards to 
long-term finances such as retirement planning. 

Work with a trusted professional: Fifty-seven percent of business owners 
meet with a financial professional to garner guidance. Only 40% of non-business 
owners do the same, and the success gap between the two may be attributed 
to having a trusted professional on hand.

Stay calm and collected when taking risks: Business owners say they don’t 
panic when their investments hit a bad patch. So, when considering taking a 
financial risk, consider whether achieving an above-average result is worth 
taking on above-average risks. 
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1 Guardian Study of Financial and Emotional Confidence™, 2021 
https://www.guardianlife.com/reports/financial-emotional-confidence
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